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WHO WE ARE

We are a global  sustainable 
brand execution partner to 
many of the world’s leading 
CPG (Consumer Packaged 
Goods)  brands.  Our focus 
is  to dr ive eff ic iencies and 
improve the effect iveness 
of  brand act ivat ions with 
customers and consumers. 
adm and the brands we 
support are committed to a 
sustainable and equitable 
market ing future.​

We have over 25 years of 
industry experience and over 
600 employees across 37 
off ices in 31 countr ies.  Our 
v is ion is  to be recognised as 
the market leader in Europe, 
APAC and the Americas 
with a reputat ion for f i rst-
c lass del ivery,  eff ic iency, 
innovat ion and sustainabi l i ty.​

In 2022, we were awarded 
a Plat inum accreditat ion 
by EcoVadis for the second 
year,  whose methodology 
covers the Ten Pr inciples 
and beyond, going into 
sustainable procurement 
pract ices to help ensure 
that the Ten Pr inciples are 
embedded within our supply 
chain.​

WHAT WE DO

We partner with leading 
consumer businesses to 
support the execution of 
their  market ing strategies. 
Our strategy is  to establ ish 
last ing relat ionships with a 
smal ler  number of c l ients, 
based on a wi l l ingness to 
invest in transformational 
business solut ions.
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In the past year,  we have proudly upheld and del ivered on our global 
sustainabi l i ty programme A Better Tomorrow. The programme aims 
to ensure sustainabi l i ty is  at  the core of our business,  a l lowing us to 
continue to del iver best- in-class services for our c l ients.

Our commitments and goals focus on three main pi l lars that underpin 
our business:

• 	 adm Community

•	 adm Assure

•	 adm SCOPE

Our 
Sustainability Strategy

https://drive.google.com/file/d/1CWEY2TLZ4kxZJaoNADlrqsyHn4fq6eYS/view


Although we support al l  17 UN SDGs, 
pr ior i t is ing specif ic  goals has enabled us to 
focus our efforts in areas on which we can 
have the most impact. 

Previously,  adm Group has identi f ied 6 UN 
SDGs that were relevant to the business and 
to our sustainabi l i ty strategy. This year,  to 
al ign with internat ional  pract ices and provide 
a more comprehensive picture to the Board, 
we asked employees to rank and pr ior i t ise the 
relevance and importance of the UN SDGs to 
the Group. 

I t  was clear f rom the results  that ‘UN SDG 
13 – Cl imate Act ion’  must be pr ior i t ised, 
as we strengthen our commitment this  year 
to measuring, report ing and reducing our 
supply chains’  carbon emissions.  We are 
committed to taking bold act ion and ensur ing 
the communit ies we operate in are also 

wel l -equipped to adapt and mit igate global 
warming.

Through our selected UN SDGs, we intend 
to ensure good health and wel lbeing, to 
give access to decent,  inclusive work and 
economic growth, and to empower women 
throughout our own operat ions,  our 
extended supply chain and their  surrounding 
communit ies. 

As a partner to some of the world’s largest 
brands,  we wi l l  ensure that we source our 
products responsibly,  mit igate the impact 
on the environment by making better raw 
mater ia l  choices and taking bold act ion to 
combat c l imate change. These commitments 
are strengthened through our partnerships 
with our suppl iers and cl ients.

The 
Sustainable Development Goals



To our stakeholders, 
The year of  2021 exposed many vulnerabi l i t ies within businesses,  supply chains, 
and communit ies.  Although i t  was a chal lenging year for al l ,  at  adm, we recognise 
the importance of Human Rights,  Labour,  Environment and Anti-Corruption in 
ensur ing the long-term success of  our company, protect ing our planet,  support ing 
our people,  and helping those in our supply chain. 

This is  our s ixth year submitt ing our Communicat ion of Progress (CoP) to the United 
Nations Global Compact (UNGC),  and I  am pleased to conf i rm that adm Group 
wholeheartedly continues i ts  support of  the Ten Pr inciples of  the UNGC. In 2021, 
we have increased our focus and investment in these areas and see i t  as a core part 
of  the adm Group proposit ion.

In March 2021, we publ ished our sustainabi l i ty programme, A Better Tomorrow, 
detai l ing our v is ion and commitments around sustainabi l i ty.  This programme seeks 
to dr ive tangible improvements across 3 key pi l lars:  the environmental  impact 
of  the products we source on behalf  of  our c l ients,  human r ights in our supply 
chain through responsible sourcing init iat ives,  and our own business community. 
Throughout the last  year,  we have continued to invest in this  programme with the 
introduct ion of a Group Sustainabi l i ty team operat ing across our global  business, 
a longside the engagement of leading sustainabi l i ty consultants to help us on our 
journey.

2021 saw us achieve several  other mi lestones:

• We completed our f i rst  Carbon Disclosure Project (CDP) Cl imate Change survey, 
report ing our global  Scope 1 and 2 emissions.

• We undertook a pi lot project to account for our t ier  1 suppl iers ’  emissions.  In 2022 
our focus wi l l  be on performing ful l  scope 3 accounting, in l ine with the Greenhouse 
Gas protocol,  enabl ing us to basel ine our carbon emissions and set Science Based 
Targets within the year.

CEO 
Statement

• We have adopted renewable energy across our operat ions,  with 100% of 
the electr ic i ty in our European off ices and 80% in our global  off ices using 
renewable energy, achieved through Energy Attr ibute Cert i f icates (EACs).

• 2021 has also seen adm prior i t ise Divers i ty,  Equity,  and Inclusion (DEI) ,  as we 
la id the groundwork for our DEI journey and pol ic ies that wi l l  ensure consistent 
progress in the years to come.

• Final ly,  we have now f inal ised ambit ious Environmental ,  Social  and Governance 
(ESG) targets for 2022, 2025 and 2030. 

In this  annual  CoP we outl ine our act ions to continual ly integrate the Ten 
Pr inciples of  Global  Compact into our business strategy, culture,  and dai ly 
operat ions.  We have also integrated the Sustainable Development Goals 
(SDGs) into our Corporate Social  Responsibi l i ty (CSR) Strategy, with a focus 
on: Good Health and Wellbeing (SDG 3),  Gender Equal i ty (SDG 5),  Decent 
Work and Economic Growth (SDG 8),  Sustainable Consumption and Product ion 
(SDG12),  Cl imate Act ion (SDG 13) L i fe on Land (SDG 15),  and, most important 
of  them al l ,  Partnerships for the Goals (SDG 17).  SDG 13 was newly added to 
our pr ior i t ised l ist  of  SDGs after stakeholder engagement and a mater ia l i ty 
assessment exercise. 

You have our commitment that we wi l l  str ive to continuously improve our CSR 
performance and support the Ten Pr inciples of  the UNGC.

Yours s incerely,

Just in Barton
CEO



Principle 1: 
Businesses should support and respect the protection 
of internationally proclaimed human rights. 

Principle 2: Make sure that they are not 
complicit in human rights abuses.

adm respects and supports fundamental human 
rights and is continual ly working to minimise 
the risk of human rights abuses. 

adm has a range of global  Human Resources 
pol ic ies designed to safeguard the human r ights 
of  i ts  staff ,  including Equal Opportunit ies, 
Harassment and Bul ly ing Pol icy,  Grievance and 
Discipl inary Procedures,  Fair  Competit ion Pol icy, 
and TimeOff Benef i ts  ( including Compassionate 
Leave, Rel igious Hol idays,  Ceremonies and 
Fest ivals ,  Working from Home and Time Off  for 
Dependents) . 

In 2021,  adm continued to focus on responsible 
sourcing by aiming to only work with suppl iers who 
s igned the adm Suppl ier  Code of Conduct which 
sets out our expectat ions with regards to Anti-
Br ibery and Anti-Corruption, Chi ld Labour, 
Forced Labour and Human Traff icking,  Working 
Condit ions,  Transparency and Environment.   Our 
Suppl ier  Code of Conduct and Employee Code 
of Conduct have been updated in 2020 and 
2021 respect ively.  These documents,  a long 
with our Human Rights Pol icy  and Sustainable 
Procurement Pol icy,  are  in l ine with the UN 
Guiding Pr inciples of  Business and Human 

Rights and the ILO Declarat ion on Fundamental 
Pr inciples and Rights at  Work.  These have been 
communicated through the mandatory reads 
sect ion on our Intranet to al l  employees. 

adm continues to str ive to have a social ly compliant 
supply chain and requires new suppl iers,  including 
our Preferred Suppl ier  L ist ,  to have  val id social 
audits.   adm accepts and encourages the SMETA 
(Sedex  Members Ethical  Trade Associat ion) 
audit  methodology.  adm  also  accepts other 
social  audits i f  they cover the pi l lars of  Human 
Rights,  Labour Standards,  Health and Safety, 
Environment and Business Ethics. 

In 2022,  adm  set ambit ious targets to further 
protect human r ights within our organizat ion:

•	 100% of our appl icable spend through 
suppl iers that have s igned our adm code of 
conduct by 2022

•	 Over 90% of the spend we manage to be 
placed with suppl iers with val id social  audits 
(SMETA 4P or equivalent)  by 2025

•	 Implement a Liv ing Wage programme to 
ensure 100% of our employees across the 
organizat ion wi l l  earn a l iv ing wage by 2025



Measurable outcomes 
adm str ives to ensure that al l  staff  respect human r ights in their  day-to-day business 
act iv i t ies through var ious training init iat ives around our global  pol ic ies and 
procedures.  adm is st i l l  growing, and as such, keeping our employees informed of 
their  social  r ights remains in the foreground of adm’s compliance object ives.  In 2022, 
we launched our ‘L ive Wel l ’  in i t iat ive,  to further support our employees around the 
world.   We also offer the fol lowing benef i ts  to our employees,  thereby avoiding any 
human r ights v iolat ions:

•	 Attract ive total  compensat ion packages and a range of benef i ts  across our 

regions ( including healthcare,  employee assistance programmes, death- in-

service and other benef i ts )

•	 A hybrid working model,  a l lowing f lexibi l i ty and autonomy

•	 Personal  development plans for al l  employees

•	 Paid-for-training specif ic  to role requirements e.g.  funded accountancy 

qual i f icat ions

•	 Attract ive annual  leave ent i t lement

•	 Addit ional  leave during seasonal  hol idays

•	 2 days’  paid leave per employee for ‘giv ing back to the community’  under our 

Global  Volunteering Scheme

•	 2 paid ‘wel lness days’  per employee per year

•	 A ‘summer hours’  in i t iat ive under which team members can leave ear ly on 

Fr idays during the summer months

•	 Other perks and benef i ts  across our regions e.g.  hal f -day birthday leave and 

discounted gym membership

•	 A sociable,  inclusive culture with v i r tual  and in-person team events and 

gatherings

In 2021 we worked with Best Companies to give our employees the opportunity to 
submit anonymous feedback on how engaged they felt  with adm as an employer, 
and to share which areas they felt  we could improve. The results  of  this  survey led 
to us being named a Best Companies ‘Good Place to Work’  and being short l isted as 
one of the UK’s best smal l  100 companies to work for,  one of Market ing and Media’s 
40 best agencies to work for,  and One of London’s 30 best smal l  companies to work 
for.

adm sits  in the Steer ing Group for Human Rights within AIM–PROGRESS; a forum 
of leading FMCG manufacturers and common suppl iers assembled to enable and 
promote responsible sourcing pract ices and sustainable supply chains. 

adm continues to report on the % of spend managed placed with social ly  audited 
suppl iers,  as wel l  as the % of spend managed placed with suppl iers who have s igned 
our Suppl ier  Code of Conduct.



Principle 3: 
Businesses should uphold the freedom of 
association and the effective recognition 
of the right to collective bargaining.

adm encourages its employees to make use of their r ights to 
associate and bargain col lectively (as stated in our Global 
Employee Handbook), in l ine with al l  applicable laws and 
regulations.

adm requires i ts  suppl iers to undergo SMETA 4 pi l lar  audits or 
equivalent,  where one of the checkpoints is  ensur ing workers 
have the freedom of associat ion and the r ight to bargain 
col lect ively.  This point is  reviewed by adm’s CSR Managers and 
may be treated as a cr i t ical  noncompliance where workers do 
not have such r ights,  depending on the legal  requirements of 
the country of  the operat ing factory. 

Measurable outcomes 
No breaches were noticed in the audit  report reviews in 2021.



Principle 4: 
Elimination of all forms of forced and compulsory labour. 

Principle 5: 
The effective abolition of child labour

adm does not tolerate any form of forced, involuntary or chi ld labour in 
its business and supply chain. 

All  our suppl iers must comply with our Suppl ier  Code of Conduct and go 
through social  audits which have a zero-tolerance pol icy on chi ld labour, 
forced labour and bonded labour. 

We promote employee awareness through compulsory Global  Onl ine 
Compliance Training, avai lable in di fferent languages,  to ensure a correct 
understanding of Human Rights and Modern Slavery. 

Measurable outcomes 
adm publ ished i ts  annual  Modern Slavery statement for 2020/21 (pursuant to 
the UK Modern Slavery Act 2015),  which specif ical ly  detai ls  the r isk mit igat ion 
measures that adm has adopted in i ts  supply chain to minimise the r isk of 
s lavery and human traff icking. The statement also outl ines addit ional  measures 
which adm wi l l  implement to further strengthen our management approach to 
human r ights in the supply chain.  The statement has been updated in 2021.
Addit ional ly,  adm is part  of  AIMPROGRESS, which is  a forum of leading FMCG 
manufacturers and common suppl iers assembled to enable and promote 
responsible sourcing pract ices and sustainable supply chains. 



Principle 6: Elimination of discrimination in respect 
of employment and occupation

On commencement of employment, al l  adm employees are issued with a contract detai l ing 
their terms and conditions of employment, along with a Global Employee Handbook 
which sets out further detai ls of adm’s Human Resources Policies and Procedures. 

adm’s Equal  Opportunit ies,  Harassment and Bul ly ing Pol icy summarises adm’s strategy for 
the el iminat ion of discr iminat ion in employment and highl ights that adm bases i ts  decis ions 
on merit  and business needs rather than any other potential ly  discr iminatory factor.

As detai led in our Sustainabi l i ty Report,  by 2022, we target to have 100% of our global 
employees to be trained on topics relat ing to Divers i ty,  Equity and Inclusion (DEI)  and 
sustainable procurement pract ices.  By 2025, we target to have 40% female representat ion 
across our Global  Leadership team.

Measurable outcomes 
DEI Strategy

In 2021, we have developed an act ionable,  data-dr iven DEI strategy that is  focused on celebrat ing our divers i ty,  promoting equity,  and el iminat ing al l  forms of discr iminat ion. In 2021, 
amongst our senior leadership team, the gender spl i t  was 43% female and 57% male.  Since our DEI programme began, our group-wide gender pay gap closed by almost 8% to circa 
15%, adm Group is  committed to further reducing and ult imately c losing this  gap.

To further DEI progress: 

•	 We hold our Executive Team accountable for del iver ing progress against a set of  annual  of  DEI object ives (and report on DEI progress in every adm Board meeting) 

•	 Each of our regions has a bespoke set of  DEI object ives ( including ethnic divers i ty and other DEI object ives)

•	 We have three act ive and engaged Regional  DEI Steer ing Committees,  made up of team members at  a l l  levels and across al l  regions within our business 

•	 We are act ive members of  external  DEI forums including the UK D&I Consultat ion Group of the UN Global Compact Forum 

•	 We are focused on community inclusion and give each employee 2 days volunteering leave per year to support community causes including Inspir ing Gir ls  Internat ional

•	 We are one of 200 companies publ ic ly committed to Hong Kong’s Equal  Opportunit ies Commission’s Racial  D&I Charter 

•	 We hold bi-annual  reviews with the CEO and Chief  People Off icer dur ing which the regions present their  progress on DEI



DEI in our Supply Chain:

With regards to our suppl iers,  we carr ied out a survey of our ent i re global 
supply chain in 2021 to determine what percentage of our current spend 
was being placed  with suppl iers that fa l l  into any of the fol lowing groups:  

•	 Women owned business suppl iers – sel f  declared and/ or third party cert i f ied 
•	 Suppl iers who are support ing vulnerable communit ies – we current ly have 

projects that support fa i r  sourcing businesses,  poverty al leviat ion and 
disabled workers 

•	 Minority owned business and histor ical ly   underut i l ised  business 
suppl iers in North America that are cert i f ied by third part ies  
 

This survey has helped us identi fy the suppl iers we wi l l  be promoting in the 
coming years.  I t  provided us a basel ine of 7% of the spend we manage being 
placed with diverse suppl iers,  a f igure we intend to more than double by 2025. 
We are aiming to increase the percentage of cert i f ied diverse suppl ier  spend to 
be at least 15% by 2025.

Solidarity Sourcing Programme:

Since 2018, we have been support ing L’Oréal  in increasing the use of suppl iers who 
qual i fy for their  Sol idar i ty Sourcing  programme. The purpose of this  in i t iat ive is   to 
support social  and economical ly vulnerable communit ies to access employment.  I t  is  our 
responsibi l i ty as a partner suppl ier  to identi fy and support suppl iers we  bel ieve could 
qual i fy for this  programme. In the last  year,  we focused our work on: 

•	 Invest igat ing local  vulnerable zones in our di fferent sourcing areas to explore 
opportunit ies to support employment in those regions

•	 Empowering women by support ing women-owned businesses in 
becoming We Connect-cert i f ied, a cert i f icat ion ensur ing  busineses  are 
at least 51% owned,  managed and control led by one or more women 

Thanks to these init iat ives,  we have been able to increase the number of benef ic iar ies 
by 322% in the last  three years,  support ing our c l ients in reaching their   internal  targets. 
We were also awarded a Social  Impact Award from L’Oreal  for our support with Sol idar i ty 
Sourcing.



Principle 7: Businesses should support a precautionary approach to environmental changes.

Principle 8: Businesses should undertake initiatives to promote greater 
environmental responsibility.

Principle 9: Encourage the development and diffusion of 
environmentally friendly technologies.

adm has policies, operational processes and procedures 
which ensure that products are produced in compliance with 
applicable environmental regulations. 

Our QA team is continuously updating our procurement teams 
on the regulat ions appl icable to the markets we are operat ing 
in. 

In Apri l  2022, adm publ ished i ts  annual  sustainabi l i ty report, 
out l in ing our v is ion for A Better Tomorrow, the commitments we 
are making to sustainabi l i ty,  and how we are act ively del iver ing 
against them. The report a lso detai ls  our ambit ious targets 
for 2022, 2025 and 2030 on key social  and environmental 
issues relevant for our business and our c l ients.  Our A Better 
Tomorrow  programme is bui l t  on 3 pi l lars:  Assure,  Community 
and SCOPE. 



The adm Sustainabi l i ty Centre of Product Excel lence 
(SCOPE) pi l lar  focuses on how we can reduce the 
environmental  impact of  our products,  as wel l  as 
encourage our c l ients to transform their  portfol io of 
products to adopt a more sustainable approach. As 
detai led in our  sustainabi l i ty report,  we have set new 
SCOPE targets for 2022, 2025 and 2030.

•	 Develop a Sustainabi l i ty Design Guide to support 
our teams’ transit ion to more sustainable product 
offer ing by 2022

•	 Sustainable sourcing of our pr int  i tems offer ing 
95% FSC, SFI  or PEFC – cert i f ied mater ia l  by 2025

•	 Ensure 100% reusable,  recyclable or cert i f ied 
compostable packaging for al l  i tems by 2030

•	 Ensure 100% reusable,  recyclable or cert i f ied 
compostable plast ic for al l  i tems by 2030 

 

The  adm  Assure pi l lar  addresses how we proact ively 
manage social  and ethical  sourcing across our suppl ier 
base on behalf  of  our c l ients,   including with regards 
to environmental  impact.  adm already has a strong 
suppl ier  onboarding pol icy in our main sourcing hub 
in China (an Environmental  Management System audit 
based on ISO 14001 Standards) .  The fol lowing Assure 
targets (which relate to environmental  responsibi l i ty ) 
have also been set for 2022 and beyond:

•	 Engage 100% of adm approved suppl iers in 
investment in renewable energy by 2022

•	 100% of our spend through suppl iers that have 
s igned our code of conduct by 2022

•	 Over 90% of our spend through suppl iers with val id 
social  audits by 2025 (where these audits include 
The Environment as a key pi l lar  of  the audit )



Measurable outcomes 
Science Based Targets:
adm Group signed the commitment letter to the SBTi in ear ly 2022 ref lect ing 
our commitment to reducing the impact of  our organisat ional  and supply chain 
emissions.  This major mi lestone wi l l  guide our reduct ion strategy in l ine with the 
most recognised init iat ive global ly,  enabl ing us to go beyond good intent ion. We 
wi l l  c losely fol low the suggested f ive-step process la id out by SBTi to develop and 
attain ver i f icat ion of robust science-based emission reduct ion targets in l ine with the 
Par is  Agreement,  guided by trusted, sustainabi l i ty act ivator,  Anthesis.  As such, adm 
Group aims to demonstrate cl imate leadership by working together with our c l ients 
to reduce the impact of  supply chain emissions (Scope 3) ,  many of whom are also 
s ignator ies to the SBTi in i t iat ive.

Carbon Emissions: 
We have implemented processes to monitor our Scope 1 and 2 emissions.  In 2021, 
our total  greenhouse gas operat ional  emissions was 289.3 tCO2e. We also pi loted a 
programme with a number of key suppl iers,  representing 17% of our suppl ier  spend, 
to train them on greenhouse gas emissions report ing ahead of our Scope 3 work in 
2022.

Renewable Energy: 
After mapping our operat ional  emissions in 2021, we identi f ied the most effect ive 
mechanism to reduce our impact and invest in renewable energy. We executed 
this by switching to renewable energy in our operat ions through renewable energy 
procurement with Energy Attr ibute Cert i f icates (EACs).  100% of our European off ices 
and 80% of our off ices worldwide are now powered by renewable energy. 46% of our 
APAC suppl iers (by spend) are invest ing in green electr ic i ty as wel l .

Our key strategy to reducing product emissions is  through renewable energy 
investment,  sustainable mater ia l  select ion and other levers that  have a direct 
emissions impact,  to combat global  c l imate change. To address any unavoidable 
emissions,  we continue to partner with the  Carbon Reduction Inst i tute (CRI)  for 
the second consecutive year to offer our c l ients the opportunity to measure and 
offset the carbon  footprint  of  their  products.  Carbon offsett ing should be part  of  a 
total  strategy; whi le we cannot solve cl imate change through carbon credits,  we can 
advocate for i ts  use for unavoidable emissions.

Recognition:
adm Group was awarded a Green Innovat ion Award by L’Oreal  for developing a suite 
of  upcycled gifts .

Plastic Reduction: 
We  are keen  to  offer solut ions around recycled plast ic packaging when 
reduct ion  can’t   be achieved.  In 2020, we deployed our Plast ic Reduct ion in 
Secondary Packaging program and were able to remove 34 tonnes of plast ic packaging 
from landf i l ls .  In 2021,  we have  achieved a 60% reduct ion in plast ic packaging in 
our Asian sourcing hub (g/kg of i tems produced).

To combat the plast ic problem in the long-term, our Hong Kong off ice launched the 
Off ice Plast ic Footprint Programme in mid-September 2021. The init iat ive involved 
the replacement of  old recycl ing bins with brand-new, stainless-steel  ones,  the 
removal  of  a l l  individual  waste bins to encourage employees to be more mindful  of 
what they throw away as wel l  as weekly weighing and recording of plast ic recycl ing 
versus waste.  Plast ic waste bins help keep track of the amount of  plast ic recycled 
and disposed of,  which enables the Sustainabi l i ty Team to set targets for the future, 
and further educate our employees on how to recycle properly.  This in i t iat ive is 
the result  of  our partnership with the Univers i ty of  Hong Kong, who also helped 
us measure our s ingle-use plast ic packaging use from the products produced for 
four c l ients in the Drinks sector.  We are looking to expand this programme across 
other off ices global ly.  Between September 2021 to Apri l  2022, 61% of our plast ic 
consumption was recycled in the Hong Kong off ice,  whi le the remaining 39% were 
sent to landf i l ls .

Certif ications, Standards and Audits:
Our procurement hub in China is  accredited to the ISO14001 standard and is  a lso 
FSC cert i f ied to continue our efforts to source wood and paper f rom sustainably 
managed forests.  In our wi l l ingness to expand our responsible sourcing strategy, our 
French off ice is  FSC and GOTS cert i f ied, and Fairtrade l icensed. 

Our QA Team in China performed more than 100 EMS audits (Environmental 
Management System) and supported our suppl iers to improve their  compliance level . 



Principle 10: Businesses should work against corruption in 
all its forms, including extortion and bribery.

adm condemns corruption in al l  its forms and wil l  not tolerate it  in its business or in those 
we do business with. 

adm’s ant i -br ibery and ant i -corruption pol icy and i ts  Suppl ier  Code of Conduct out l ines the 
company’s zero-tolerance att i tude towards br ibes and corruption. 

adm also requires al l  employees to complete an onl ine training programme annual ly,  providing 
insights and guidance on how our employees can recognise the warning s igns of Br ibery and 
Corruption, prevent i t  taking place, and report i t .

Measurable outcomes 
In s i tuat ions where employees do become aware of al leged infr ingements or have any concerns 
about possible non-compliance with adm pol ic ies,  they are equipped with the knowledge to escalate 
the matter to our whist leblowing off icer,  a trusted senior member of staff  or v ia our ethics l ine which 
provides employees the opportunity to report the matter anonymously to an external  whist leblowing 
l ine provider. 

Fol lowing a report,  the necessary invest igat ions wi l l  take place and the relevant act ions wi l l  be taken 
to resolve the matter.  Employees who raise such concerns wi l l  a lways be protected from possible 
repercussions as set out in adm’s Whist leblowing Pol icy. 

The number and procedure have been communicated in di fferent languages in the di fferent off ices 
around the world. 

*During the year,  there was 1 incident of  misconduct and malpract ice within adm. The incident was 
resolved professional ly and pragmatical ly.  Thorough and  immediate invest igat ion was taken place, 
and al l  cases were treated in conf idence without reveal ing the identity of  the whist leblower.



 		  Thank you
This reports covers adm’s progress against the UNGC’s ten pr inciples 

and the Sustainable Development Goals.  To explore more 
about our sustainabi l i ty strategy, please see our 

Sustainabi l i ty Report here.

For more information, please contact: 
cherr i .wong@hk.admgroup.com
else-marie.ar l iboyd@admgroup.com
oliv ia.benier@admgroup.com

https://drive.google.com/file/d/1CWEY2TLZ4kxZJaoNADlrqsyHn4fq6eYS/view

